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At Bauer Media UK, we’re immensely proud of the 

brilliant content, products and services produced by 

more the than 2,500+ people that make up our business. 

It is their ingenuity, passion, excellence and commitment

that ensure our portfolio of brands continue to be a

trusted voice for millions of people across the country.

It’s our belief that our success will always be founded on 

nurturing a diverse and inclusive working environment that 

allows all our people to thrive. This is founded on a 

commitment to fairness and transparency and the release 
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OUR RESULTS: BAUER MEDIA PUBLISHING UK

58.6%
FEMALE

41.4%
MALE



Gender Pay Gap by legal entity 



WHAT DO OUR RESULTS MEAN?

The data analysis conducted provides a 
snapshot of Bauer Media UK’s workforce in 
April 2022.  It shows at that time, that we 
have a gender pay gap when average 
salaries for men and women are compared 
across the whole company. 

The results suggest that this gap exists because we have 

more women in lower paid roles than men – this is 

particularly apparent in the lower quartile of the workforce 

who are paid the least. In all of the quartiles we do not 

believe we pay men and women differently for equivalent 

work.

For example, the data does not take into account 

specifics such as job level, managerial responsibility,

job function and it only takes into account the average 

hourly rate for male and female employees.

What we’re doing to close the gap…
We prioritise the development of our people in those entry 

and mid-level roles where we have more women through 

meaningful career conversations and mentoring partnerships. 

The introduction of improved data capabilities through our 

new HR IT system PeopleSource supports our commitment to 

greater transparency and governance around pay decisions 

and communications on all vacancies across the business.

We are also using this improved data to better 

analyse the support we provide women during career 

journeys and remove any potential barriers that may hinder 

their progression including menopause and fertility support. 

This information also allows us to review other key policy 




